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Prvo smo mislili da je PC
digitron. Onda smo skuzili kako
pretvoriti slova u brojke —pa smo
mislili da je pisa¢a masina.
Potom smo otkrili grafiku |
pomislili da je to televizor.

S internetom smo napokon
skuzili da je to kolorna brosura.

DON'T PANIC ¥
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Where the Public Learns
About the Presidential Campaign

Campaign year

Regularly learn 2000 2004 2008
something from... % % %
Local TV news 48 42 40

Cable news networks 34 38 38
Nightly network news 45 35 32
Daily newspaper 40 31 31

— |nternet 9 13 24
TV news magazines 29 25 22

Morning TV shows 18 20 22
National Public Radio 12 14 18
Talk radio 15 17 16
Cable political talk 14 14 15




Obama vs. McCain

Web site YouTube Facebook Online
traffic viewers friends staff
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The Obligatory Long Tail Slide

Ervoughy said,




31% amerikanaca (61 miljun) je
pretrazivalo internet o kandidatima

23% od njih je objavilo tekstove,
pisalo komentare ili na drugi nacin
- pridonjelo politickom procesu

(e 1% |e kreiralo originalni sadrzaj
(vijesti, video)

Tih 1% je utjecalo
A na ishod izbora




90% americkim politicara
blogove

64% od njih, smatra da su blogovi
11
da ukazu na buduce politicke
probleme i debate”

Nekim politicarima je internet
zajednica (Marc Foley,
Maccaca, Barack Obama
“clean”)

Neki politicari su se

kroz blogosgeru i internet
zajednicu (Howard Dean)




Recruit others to donate
Advocate Host an event

Create a group

Post pictures/videos

Social Write a blog post
Join a group
Create a profile
P
Personal ost a comment

Make a donation
Sign-up for e-mail/SMS
Friend on social networks




http://xkcd.com/



http://xkcd.com/

1.510.000 internet korisnika (vaicon ozuiak 2009
44, 5% ien 2 (puls, ozujak 2008)
65,4‘%) >= srednja S kol a (puts: ozuiak 2008)
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umjesto toga:
eticna vs. neeticna
kampanja




Govor Zorana Milanovica prilikom glasanja o novim ministrima
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